
Reach pharma industry professionals with the 
PharmaLive.com eBlast Marketing program.

Our list is comprised of active Med Ad News and R&D Directions magazine 
subscribers who have proven purchasing authority, as well as PharmaLive eNewsletter 
subscribers, and others who have requested information about or purchased other 
CANON COMMUNICATIONS products. 

Deliver your product/service offer or branding message to your best prospects with job 
function and industry selections, magazine/product subscribed to, geographic location, 
and more. See reverse for available demographic selections and counts. 

eBlast Marketing

Rates
Base rates

First Use $425/M

Second Use $415/M

Third Use $405/M

Selection fees

Industry $20/M

Title $20/M

Geographic $20/M

Company (actual) $45/M

Title (actual) $45/M

E-mail addresses are not released. eBlast formats can be 
either plain text or HTML. 5,000 record minimum 
purchase required.

Terms
Clients are required to provide creative materials a minimum 
of fi ve business days prior to a scheduled send. Clients can 
choose either plain text or HTML format. If HTML-based, the 
client is required to provide a plain text alternative. Client must 
include an opt-out link and physical/postal address within 
the HTML fi le and text fi le at bottom of e-mail. In addition, the 
client must provide a subject line and approve 
test messages. 

CANON COMMUNICATIONS reserves the right to approve all e-mail 
messages. A message must contain something of value or use 
to our audience. CANON COMMUNICATIONS reserves the right to 
decline creative materials that do not fi t these requirements. 

Clients agree to pay at the contracted rate. Clients agree 
to allow CANON COMMUNICATIONS to use a third-party for the 
distribution of e-mails and to accept the third-party’s report as 
accurate for billing purposes.

The client agrees to provide HTML code and text creative, 
which will serve as the “e-mail.” The client will host all images, 
links, fi les, and other items required to support the provided 
creative. The “e-mail” will be sent from “PharmaLive.”

The client agrees to provide an opt-out e-mail fi le to comply 
with CAN-SPAM guidelines. Canon Communications will 
discard of this fi le once the e-mail blast is complete. 

Agent commissions are not offered. Clients are solely 
responsible for payment. Agents accept fi nancial responsibility 
for orders placed on the client’s behalf. Invoices are due net 
30 days. 

CANON COMMUNICATIONS must receive notice of cancellations or 
rescheduling of e-mail at least 15 days prior to the send date. 
Failure to deliver creative materials or attempts to cancel or 
reschedule within 15 days of the send date will result in billing 
at the scheduled rate based on the estimated list size detailed 
in the contract. 

E-mail marketing remains a productive method of 
reaching and engaging prospects. According to 
the Direct Marketing Association, the ROI for e-mail 
marketing is $57.25 for every dollar spent. In his 
blog, Silverpop CEO Bill Nussey points out that 
while e-mail provides more than twice the ROI of 
other Internet marketing channels, it gets only 2.5% 
of the investment.
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Available Demographic Selections

Patricia Spinner, 973-808-1250, patricia.spinner@cancom.com

Lawrence Nokes, 215-944-9832, lawrence.nokes@cancom.com

Daniel Becker, 973-808-1191, daniel.becker@cancom.com

Jim Atkins, 215-944-9804, jim.atkins@cancom.com

Tamika Hart, 215-944-9833, tamika.hart@cancom.com

To schedule your eBlast with CANON COMMUNICATIONS, contact:

eBlast Marketing

Industry Selections Counts*

Complete List Total...........................................................79,694
Pharmaceutical Manufacturer .......................................... 18,164
Biotechnology Company .................................................... 7,469
Generic Pharmaceutical Manufacturer .................................. 743
Medical Equipment Manufacturer .......................................8,600
Contract Research Organization ........................................2,772
Clinical Study Site/SMO ........................................................ 762
Clinical Lab ........................................................................ 1,002
Healthcare Communications Company ..............................5,350
Marketing Services Company ............................................5,548
General Business Services Company ................................3,027
Hospital ..............................................................................1,259
Academic/University Research Institution...........................2,779
Government Agency ............................................................. 700
Data Management Company ................................................ 941
Packaging Company ............................................................. 142
Executive Recruitment Agency ................................................ 88
Venture Capital/Financial Investment Firm ............................. 224
Consulting Firm ..................................................................... 687
Other Support or Service Company .................................19,437

Title Selections Counts*
Complete List Total...........................................................79,694 
R&D Management ..............................................................5,805 
Senior Management .........................................................19,585 
Product Management ........................................................2,048 
Sales Management ............................................................5,483 
Agency Account Management ........................................... 1,472 
Marketing Services ............................................................. 2,140 
Media Management (incl. Directors/Planners) ....................... 700 
Quality Control ......................................................................546 
Marketing, Advertising, or Promotion Management ............ 6,475 
Medical Director/Associate Medical Director ...................... 1,041 
Clinical Trials Management .................................................... 914 
Clinical/Drug Research .......................................................1,664 
Regulatory Affairs ............................................................... 1,039 
Clinical Monitoring/CRC/CRA ................................................ 318 
Academic Research or Professor ........................................1,192 
Data Management or Analysis ............................................... 787 
Clinical Document Preparation .............................................. 177 
Project Management .......................................................... 1,927 
Drug Safety ........................................................................... 418 
Finance Management ............................................................989 
Licensing ............................................................................... 373 
Manufacturing ....................................................................... 709 
IT Management ..................................................................... 425 
Business Strategy .............................................................. 1,813 
Other Functions ................................................................21,654 

*Available records as of December 2009.


