
The PharmaLive.com eNewsletter Series provides news and insight via six business 
category speci�c eNewsletters. All subscribers have opted-in and value the information 
they receive.  

For advertisers who wish to reach decision makers working or interested in speci�c 
departments within the pharma environment, PharmaLive business segment eNewsletters 
provide a targeted, engaged audience.

New for 2010 
Our new twice-monthly eMarketing eNewsletter 
will feature exclusive content written by Med Ad 
News editors for an audience of senior sales and 
marketing professionals. This new eNewsletter will 
focus on eMarketing tactics pharma marketers 
are (or should be) using to reach patients and 
healthcare professionals, including closed-loop 
marketing, social media, e-mail marketing, and 
mobile marketing. Sponsorship opportunities 
limited to 3 advertisers per newsletter. 
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eNewsletter Series

	 Circulation by Industry	 Circulation by Title/Function
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	 Circulation by Industry	 Circulation by Title/Function

Pharma/Biotech/Device Manufacturer...39.6%
Healthcare Communications/ 
Marketing Company................................21.2%
CRO/Clinical Site/SMO..............................10%
Support or Service Company...................4.5%
Other Company.......................................24.7%

Pharma/Biotech/Device Manufacturer.. 39.2%
Healthcare Communications/ 
Marketing Company................................22.7%
CRO/Clinical Site/SMO..............................12%
Support or Service Company......................4%
Other Company....................................... 22.1%

Pharma/Biotech/Device Manufacturer......37%
Healthcare Communications/ 
Marketing Company................................28.6%
CRO/Clinical Site/SMO.............................9.4%
Support or Service Company................... 4.1%
Other Company.......................................20.9%

Pharma/Biotech/Device Manufacturer...41.4%
Healthcare Communications/ 
Marketing Company................................22.5%
CRO/Clinical Site/SMO...........................10.9%
Support or Service Company......................5%
Other Company � 20.2%Other...............22.9%

Senior/General Management..................22.8%
Marketing/Advertising/Product/ 
Brand Management................................20.7%
R&D......................................................... 25.1%
Sales Management................................... 9.1%
Other.......................................................22.3%

Senior/General Management..................23.8%
Marketing/Advertising/Product/ 
Brand Management................................26.7%
R&D.........................................................18.9%
Sales Management...................................9.6%
Other..........................................................21%

Senior/General Management.................. 24.1%
Marketing/Advertising/Product/ 
Brand Management................................ 21.1%
R&D.........................................................22.7%
Sales Management...................................9.2%
Other.......................................................22.9%

Senior/General Management..................22.9%
Marketing/Advertising/Product/ 
Brand Management..................................9.9%
R&D............................................................26%
Sales Management...................................8.8%
Other.......................................................22.4%

Pharma/Biotech/Device Manufacturer...39.1%
Healthcare Communications/ 
Marketing Company................................21.3%
CRO/Clinical Site/SMO...........................13.9%
Support or Service Company................... 4.1%
Other Company.......................................21.6%

Senior/General Management..................24.9%
Marketing/Advertising/Product/ 
Brand Management................................20.3%
R&D.........................................................19.2%
Sales Management ..................................8.3%
Other.......................................................27.3%

Daily Advantage 
is one of the most relied upon news sources in the pharmaceutical industry, 
delivering the day�s most important headlines. 
20,278* subscribers | 34.6%* average open rate

Drug Approvals 
covers medicines that have been �led or approved in the past week. 
11,938* subscribers | 47.1%* average open rate

Product Marketing 
covers withdrawals, marketing trends, surveys, polls, and political issues 
related to marketing drugs. 
12,237* subscribers | 46.7%* average open rate

Drugs in Development 
covers all phases of drugs in the pipeline as well as the results of clinical trials 
pre- and post-approval. 
12,892* subscribers | 46%* average open rate

New Product Launches 
covers collaboration deals, licensing agreements, product acquisitions, and 
launches of drugs. 
7,109* subscribers | 54.6%* average open rate

*Knowledge Marketing User Reports, September 2009.



Our therapeutic segment eNewsletters provide development, sales, and marketing news 
to pharmaceutical industry professionals working or interested in a speci�c therapeutic 
area�primarily senior marketing, brand, sales, and category managers. All subscribers 
have opted-in and value the therapeutic-speci�c news they receive.

For agency networks or clinical service providers that specialize in individual disease 
categories, TherapeuticsDaily eNewsletters are the ideal medium to alert category-speci�c 
decision-making audiences of your area of expertise. 

Infectious Disease 
Infectious Disease covers the development, sales, and marketing of drugs 
that treat infectious diseases.
16,898* subscribers | 24.8%* average open rate

Cardiovascular 
covers the development, sales, and marketing of cardiovascular medicines.
17,918* subscribers | 24.8%* average open rate
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Pharma/Biotech/Device Manufacturer...32.6%
Healthcare Communications/ 
Marketing Company................................19.8%
CRO/Clinical Site/SMO............................17.1%
Support or Service Company......................4%
Other Company.......................................26.5%

Pharma/Biotech/Device Manufacturer...32.4%
Healthcare Communications/ 
Marketing Company................................ 20.1%
CRO/Clinical Site/SMO........................... 17.2%
Support or Service Company................... 4.1%
Other Company...................................... 26.2%

Pharma/Biotech/Device Manufacturer...35.6%	
Healthcare Communications/ 
Marketing Company................................26.3%
CRO/Clinical Site/SMO...........................11.2%
Support or Service Company...................4.7%
Other Company.......................................22.2%

Pharma/Biotech/Device Manufacturer...32.9%	
Healthcare Communications/ 
Marketing Company...................................20%
CRO/Clinical Site/SMO..............................17% 
Support or Service Company......................4%
Other Company.......................................26.1%

Senior/General Management..................21.2%
Marketing/Advertising/Product/ 
Brand Management................................ 17.4%
R&D.........................................................26.5%
Sales Management...................................7.9%
Other..........................................................27%

Senior/General Management..................22.5%
Marketing/Advertising/Product/ 
Brand Management................................22.8%
R&D.........................................................23.3%
Sales Management................................... 7.4%
Other..........................................................24%

Senior/General Management..................21.2%
Marketing/Advertising/Product/ 
Brand Management................................ 17.4%
R&D.........................................................26.4%
Sales Management...................................8.2%
Other.......................................................26.8%

Senior/General Management..................21.3%
Marketing/Advertising/Product/ 
Brand Management................................ 17.5%
R&D.........................................................26.7%
Sales Management.....................................8 %
Other.......................................................26.5%

Pharma/Biotech/Device Manufacturer.. 33.2%
Healthcare Communications/ 
Marketing Company................................19.9%
CRO/Clinical Site/SMO...........................16.9%
Support or Service Company................... 4.1%
Other Company.......................................25.9%

Senior/General Management.................. 21.1%
Marketing/Advertising/Product/ 
Brand Management.................................17.1%
R&D.........................................................26.5%
Sales Management......................................8%
Other.......................................................27.3%

Central Nervous System  
covers the development, sales, and marketing of CNS medicines.
18,084* subscribers | 26.4%* average open rate

Oncology
covers the development, sales, and marketing of cancer medicines.  
18,055* subscribers | 26.4%* average open rate

PharmaBlog Review
is written by Med Ad News and R&D Directions Editor-in-Chief and provides a 
digestible summary of the big trends and issues that have pharma bloggers buzzing. 
4,860* subscribers | 40.8%* average open rate

*Knowledge Marketing User Reports, September 2009.


