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Producing and delivering critical content and incisive analysis of the issues, events,
trends and strategies shaping pharmaceutical business, marketing and sales.
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MedAdNewsCirculation - 16,500

Financial Management 333
Misc (Media, Marketing Services, R&D, Licensing, IT) 1284

Sales/AccountManagement 2284

Business Strategy 15717
C-Level (VP & Above) 5905

Product/Brand Mgmt, Marketing, Advertising, Promotion 5177
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Healthcare

Industry o 122

Marketing Services
Pharma/Bio/Device Company 510

13,944 (Consulting/ExethI:if/:e Recruitment/ 825

Legal/Media/Venture Capital/Other)

[u] gdigitalmarketing @ peopleonthe mOmedicine © healthoutcomes

The digital secret to launch Schwan to step down, Exploring Genentech's SPACES
success in rare disease = Schinecker to step up at Roche '




MedAdNeWS editorial calendar 2024

Every edition of MedAdNews will include authoritative content via our popular Annual Reports and Special Features.

= Agenda 2024
= Top 10 Pipelines
= Value of medicines/Drug pricing
= Market Access trends to watch

= Medical Advertising Hall of Fame

AD CLOSE FILES DUE

= Healthcare advertising annual review
m State of the industry

» Healthcare communications agencies
(including profiles and stats)

= 35th annual Manny Awards

AD CLOSE FILES DUE

= Biopharma/biotech annual report
» Rare disease
= DTC
= HBA Woman of the Year

= 35th Annual Manny Awards Recap

AD CLOSE FILES DUE

= Top 200 Medicines
= Real-world data/real-world evidence
= HealthTech
= First year after launch

= Talent profiles:
next-gen pharma marketers

AD CLOSE FILES DUE

= Top 50 pharmaceutical companies
(including profiles and stats)

= Pharmaceutical company of the year

= Outcomes Creativity Index

AD CLOSE FILES DUE

9/20/24

= Ad agency roundtable:
trends & forecasts

= New pharmaceutical
marketing ventures

= Prioritizing representation
in healthcare marketing

AD CLOSE FILES DUE
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KING PAGE KING SPREAD
LIVE AREA: 10.375” X 14” LIVE AREA: 21.25”X 14"
TRIM: 10.875” X 14.5” TRIM: 21.75” X 14.5”
1/2 COVER
L9y BLEED:11.125” X 14.75” BLEED: 22" X 14.75"
OUTSIDE
FLAP
LIVE AREA:
5"X11.5" 1X 2X 4xX ()4 1X 2X 4xX (3),4
TRIM:
5.5"X 12"
BLEED:
5.75"X 12.25"
$9630 | $9150 | $8800 | $8550 $17,700 $16,995 $15,450 $14,650
1/2 COVER
INSIDE FLAP
LIVE AREA:
5"X 14"
TRIM:
5.5”"X 14.5”
BLEED:
5.75"X 14.75"
1/2 KING PAGE 1/2 KING SPREAD
X [3221s0 TRIM: 10.875” X 7.25” TRIM: 21.75” X 7.25”
2X | $20,400 BLEED:11.125”X 7.5” BLEED: 22" X 7.5”
4X | $19,850 1X 2X 4xX (5),4 1X 2X 4xX (5),4
6X | $18,950 $7880 | $7600 | $7365 | $7150 $14,800 $13,650 $12,175 $10,815
1-SIDETAB
DIVIDER
(APRIL)
JUNIOR PAGE JUNIOR SPREAD
LIVE AREA: 7.375”"X 10.375” LIVE AREA: 15.735”X 10.375"
TRIM:7.875” X 10.875" TRIM: 15.735” X 10.875”
1X | $10,900 BLEED: 8.25”"X 11.125” BLEED: 16.078"” X 11.125”
2X | $10,600
1X 2X 4X 6X 1X 2X 4X 6X
3X | $10,300
ax $9950 $7880 | $7600 | $7365 | $7150 $14,800 $13,650 $12,175 $10,815




, BN is the pharmaceuticall
Pharmdlige.com destination for news
delivers the most
comprehensive
DO GOOD. and collaborative
community for
pharmaceutical
B marketing
professionals.

AD UNITS:

L You've come this
oy e far—make the
- Interstitial tast mile count

Don't let your omnichannel

(Desktop 640x480/Mobile 320x480) — $3,400/wk. e

the moments that matter

« Charter Package Leader/Footer/Rectangle
(Dimensions: 728x90 & 300x250) — $4,900/mo.

« Rectangle only: (Dimensions: 300x250) — $3,400/mo.
» Wallpaper (Dimensions: 1920x1050) — $9,000/mo.
« Custom Takeover - Contact your sales rep

You've come this
—make the
last mile count

ACCEPTED FORMATS: GIF, JPG, PNG, HTMLS5,
Third Party Ad Tags with 1live click URL

FILE SIZES: 1000K max; 15 seconds animation;
no looping beyond 30 seconds




Daily Advantage
15K Distribution

The Pharmalive Daily Advantage eNewsletter is the
most relied on daily news source in the pharmaceutical
industry, providing 15,000 readers with the day’'s most
important news and information.

Medicine Ave News
10K Distribution

This weekly eNewsletter covers all the latest
happenings within the healthcare communications
world, including agency perspectives, upcoming
event and game-changing developments impacting
healthcare marketing.
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WELCOME TO THE FLIPSIDE
MSSIVELY TALENTED, NOT
PASSIVELY COMPLEX

Today's Top Pharma News
U.S. govt to suspend free COVID-19 test orders next week
(Reuters)
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U.S. govt to provide $11M for production of monkeypox
meslm (Reuters)
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AstraZeneca’s Farxiga cuts death risk in heart failure
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Bayer's Kerendia shows competitive profile in type 2 b o=
diabetes-related CKD (BioSpace)
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Novartis: Scemblix approved in the EU for adults with
chronic myeloid leukemia )
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‘White House to host health summit on Sept 28 in bid to
end U.S. hunger, boost nutrition (Reuters|
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MedAdhews

Medicing’Avenue

Reach patients throughout
e/ their healthcare journey

Health and Wellness Marketing Perspectives

The 2022 Outcomes Creativity Index: Pharma
companies aren't afraid to go there
(Pharmalive)

From raising disease awareness by figuratively buming the
message into a physician’s brain, to empowering wamen by boldly
tolling the story from inside the wvagina, the pharmaceutical
companies and brands that made the top 10 in the 2022 Outcomes
Creativity Index (OCI) continue to push boundaries
Ingenuity - breaking dawn barriers,

patients a stronger voice. fiead More...

AbelsonTaylor hires industry veteran K.
Pearson Brown as director of marketing and
communications {PharmalLive)

In this newly created position, Brown will direct internal and
external communications for the agency, focusing on recruitment
marketing, employée engagement, and company culture. "My main
focus will be to communicate the agency’s culture and industry-
keading offerings, both to job seckers and our incredibly talented
workforce, 5o everyone ks aware of the caretr opportunities, perks,
benefits, and workd-ck avallale at

says Brown, Bead More..,

Bias in artificial intelligence: How can we
ize it? (PharmaLive)

Although artificial intelligence may seem like U great equalizer to

humanity's flawed motivational and cognitive biases, the truth s,
Al technologies have ncluding

race, gender, socioeconomic status, and political identifiers, Fead The October 2022 edition of Med Ad News

Mare... includes the Top 50 Pharma Companies with

Jen O'Dwyer returns to Omnicom Health §ﬁ':i$m::;?;:::?;‘;:im Ly

Group as CEO of Harrison/Star (PharmalLive) Click here for mors
The former presicent of Evoke, NA rejoins the OHG network to lead
the growing professional and patsent powerhouse HIS. “We've won
several key &l in 2022, with

Leaderboard - $6,700/month
Rectangle - $4,700/month
Featured Company - $2,700/month

Custom Email Campaign

PharmalLive and MedAdNews
branded custom eBlast and
custom enewsletter opportunities
with targeted topics including
Payer, Mergers & Acquisitions,
Commercialization, Recruitment/
Talent and more! Custom
opportunities as low $400 CPM

Leaderboard - $3,400/month
Rectangle - $2,800/month
Featured Company - $2,800/month




SAVE THE DATE

AWARDS

CELEBRATING EXCELLENCE IN HEALTHCARE COMMUNICATIONS

GCreat work deserves recognition. Each year, agency and
industry professionals come together for an evening dedicated
to greatness, recognizing significant contributions and creative

excellence in healthcare communications. Join friends and
family as MedAdNews honors “the best of the best” jury-elected
nominees across carefully selected award categories.

APRIL 2o, 2024

This unique event is one you cannot miss.

Include your branding alongside this prestigious event
and reach an audience of engaged advertising professionals.

Contact your account manager today!

mannyawards.com




MedAdNews

X

Daniel Becker
Brand Director
Daniel.becker@medadnews.com

Maria Fontanazza
Director of Content
Maria.fontanazza@medadnews.com

Joshua Slatko
Contributing Editor
Josh.slatko@medadnews.com

Christiane Truelove
Contributing Editor
Chris.truelove@medadnews.com

Andrew Humphreys
Contributing Editor
Andrew.humphreys@medadnews.com

John Savia
Art Director
John.savia@medadnews.com

((Outcomes

16 Prospect Road, Livingston, NJ 07039
973-507-6701

. LinkedIn: :
medacnens veandnews | (@) nsasr
@PharmalLive




